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Edmunds.com Ranks Highest among Third-Party
Automotive Websites in J.D. Power Study

Edmunds.com achieves the highest score in all study factors*

dmunds.com ranks highest among 14 websites in the J.D. Power In Information/Content—the
2014 Third-Party Automotive Website Evaluation Study,™ achieving most heavily weighted factor in the

a score of 786 (on a 1,000-point scale)—a significant 38 points study—Edmunds.com performs
above the industry average of 748. Additionally, Edmunds.com higher than industry average in each
earns the highest score in all study factors.* Further, Edmunds.com’s of the nine attributes, which include
performance in 2014 represents a 38-point improvement from its score (in order of importance):
in the 2013 study. B Display vehicle through images
B Find value of current vehicle
THIRD-PARTY AUTOMOTIVE WEBSITE INDEX SCORES B Options/Features/Specs
Ed d B Compare vehicles
| -
munds.com 786 B Find a dealer
com I :
Cars.com /83 B Determine monthly payment
U.S. News Best Cars [ INEREBE 75 . .
B Find expert and/or consumer reviews
Kelley Blue Book (N 762 o
61 B Find inventory
MSN Autos B Determine price and total cost of ownership
Autobyte! [INEEE 756
NADAguides (NN 53 Moreover, Edmunds.com performs significantly above industry
industry [ R ¢ average in seven of the nine attributes: Display vehicle through images;
carGurus NN 747 Find value of current vehicle; Options/Features/Specs; Compare vehicles;
AutoTrader.com NN 744 Find a dealer; Determine monthly payment; and Find expert and/or
rol Autos [ /- consumer reviews. Edmunds.com also receives the highest ratings in
vahoo! Autos N 757 Display vehicle through images**; Find value of current vehicle; Compare
eBay Motors N 733 vehicles; and Determine monthly payment.
Motor Trend [N 701
) THIRD-PARTY AUTOMOTIVE WEBSITE FACTOR INDEX SCORES
Internet Auto Guide [N 700 .
Edmunds.com vs. Industry Average - Based on a 1,000-point scale
Source: J.D. Power 2014 Third-Party Automotive Website Evaluation Study" mm Edmunds.com mE Industry Average
, . Overall Index
Edmunds.com earns the highest score in
all study fClCtOI’S.* Information/Content
The Third-Party Automotive Website Evaluation Study measures the Appearance
usefulness of third-party automotive websites during the new- and o
used-vehicle shopping process by examining four key factors (in Navigation
order of importance): Speed
B Information/Content B Appearance
B Navigation B Speed Source: J.0. Power 2014 Third-Party Automotive Website Evaluation Studys"

*In a tie with Cars.com in Navigation — **In a tie with MSN Autos

ABOUT THE STUDY: The J.D. Power 2014 Third-Party Automotive Website Evaluation Studys™ is based on evaluations from more than 3,300 new- and

used-vehicle shoppers who indicate they will be in the market for a new vehicle within the next 24 manths. The study was fielded in January 2014.
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